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restrictions on the use of the content. UC Merced is revising its undergraduate curriculum in business and planning

“The decision to purchase was driven by the quality of the content and the lack of DRM and other types of

to offer an MIBA. The purchase of BEP was made in anticipation of future use in these programs.”
170 BEP & [H 4 BEP AR N AR E, Jo DRM S Hopt ]y 2545 A BB . UC BRTG 2t 73452 1E i) 7 7
RHEAV R PRFE I T RIDT 8 MBA PR . 1171 BEP 5208 [ fERX S HfE . “

|

—Jim Dooley, Business Librarian, University of California/Merced

- J

“Business Expert Press’s e-books give [business] “Students at the UCLA Anderson School of
students content that they need, when they need

Management have access to many databases,
it, without any restrictions to limit their use.”

“BEP HHL T B Ny mi A A SR T B T Y
WU, I HAEHARE T E.

journals, research monographs and other data
sources. What | have long felt we lacked, and what
BEP provides, are short, applied books by academic
thought leaders, aimed specifically at advanced
—Beth Bernhardt, UNC/Greensboro business students, which support their coursework and

professional exploration.”

“BA TR AR 2 B ER BN TR

4 N\ FRE, R BEP B A B
“The UNC library has purchased the Business T 2 11 4 7 2 1 B Sz P EL S R I 45 . BEP 1 HH R
Expert Press eBook collection from the beginning WIE T B TR TR A B 2

because ... the titles ... represent good value for a LAV FH %G IE. “—Michael Oppenheim, UCLA
good price.”

“UNC EIHEITIE T BEP FiT HIRY, AL

N BEP [ I P
/”l ordered BEP, and have continued to add to th)
—Luke Swindler, UNC/Chapel Hill“

collection, due to the variety of timely business

topics and the ease for students and faculty of

\ ) downloading e-books. Although each title is
available through the library catalog, we also keep

“_really like the fact that there are very few the BEP digital library accessible on our e-book

collections page to allow for browsing by topic.”

“PITWG T BEP WURJFFFLEN 1T BEP

restrictions on your product such as unlimited

simultaneous use, no DRM, availability of MARC

ecords---” WKV, T BEP VRO IS b
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—Denise Gehring, Azusa Pacific University

\ —Kay Oistad, Head of Reference and Business

Librarian. Florida Gulf Coast Universy
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B oy RARE R

WA AR A SR AT A
L 4 Financing New Ventures: An Entrepreneur's Guide to Business Angel Investment (Gregson)
L U AAp
¥ Communication Strategies for Today's Managerial Leader (Roebuck)
+ Corporate Communication: Tactical Guidelines for Strategic Practice (Goodman)
e
A Primer on Corporate Governance(de Kluyver)
m zpr
®  Economic Decision Making Using Cost Data:A Guide for Managers (Marburger)
& international Economics: Understanding the Forcesof Globalization for Managers (Torelli)
L 2 Managerial Economics: Concepts and Principles(Stengel)
W55 it
¥ rFinancial Reporting Standards: A Decision-Making Perspective for Non-Accountants (Doran)
m FEARS
& Decision Support Basics (Power)
®  Process Mapping and Management(Conger)
W [E pR& G
+ Conducting Market Research for International Business (Cavusgil)
WS
# Strategic Cost Analysis (Hussey)
W T
¥ Basics of Branding: A Practical Guide for Managers(Gronlund)
L 4 Building a Marketing Plan: A Complete Guide(Wong)
# Developing Winning Brand Strategies (Finskud)e Pricing Segmentation and Analytics (Bodea)
m g
L 4 Strategic Leadership of Portfolio and ProjectManagement (Kloppenborg)
m AR
@  An Overview of the Public Relations Function (Bowen) "
m R
Building Organizational Capacity for Change: The Leader's New Mandate (Judge)
Building Strategy and Performance Through Time:The Critical Path (Warren)
Business Intelligence: Making Decisions Through Data Analytics (Surma)
Business Models and Strategic Management: A New Integration (Newth)
Fundamentals of Global Strategy: A Business Model Approach (de Kluyver)
Grow by Focusing on What Matters: Competitive Strategy in 3-Circles (Urbany)
Mergers and Acquisitions: Turmoil in Top Management Teams (Krug) "
b7l 55 A PR A A
An Introduction to Supply Chain Management: A Global Supply Chain Support Perspective (Prater)

=R X R K O X A G

L

Global Supply Chain Management (Drake)
Supply Chain Information Technology (Olson)

*e o0

Supply Chain Planning: Practical Frameworks for Superior Performance (Liberatore)
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B

B4 : Business Planning and Entrepreneurship: An
Accounting Approach
1E%: Michael Kraten

“...practical guide to the functional elements that
constitute a business plan and explains how these
elements fit together...views the business plan
components through the lens of "management
accounting" and addresses six topical elements:
the business model, volume estimation, cost
estimation, revenue estimation, investment value,
and risk management...antidote to the abundant
business plan templates readily available on the
Web, which are often fill-in-the-blanks exercises
that discourage the comprehensive thought and
analysis required to produce a solid business plan.

Highly recommended.”

—CHOICE Magazine

K 4: A Practitioner’s Guide to Public Relations
Research, Measurement and Evaluation
RAFHIN: 2011 National Communication
Association PRIDE Best Textbook Award (2011 4F
FE AR AL 52, MUK AL the PR Division)

K4: Managing Employee

Turnover: Dispelling Myths and

Fostering Evidence-Based

Retention Strategies

ARAF KT

- Qutstanding Practitioner

Publication Award, (2011 =575

P R, AR B

OB Division of the Academy of

Management )

- 2010 Outstanding Article Award
(2010 FFREA I K, AL

fii: Academy of Management

Perspectives)
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B4 : An Overview of the Public Relations
Function

f£#: Shannon A. Bowen, Brad Rawlins, and
Thomas Martin

“...impressive...lives up to aspirations of blending
theory with practice by providing...essential,
reader-friendly diagrams, avoiding jargon, and
using inviting, available prose on the one hand,
whereas being research driven, philosophically
based, and thus penetrating...lessons of equal
importance to students with a PR career
orientation and to those professionals already

>

learning the ropes from within.’

—Journal of Communication

Bl45: Achieving Excellence in Management:
Identifying and Learning from Bad Practices
{£3#: Andrew Kilner

"This unique approach of focusing on bad
management and its negative aspects makes a
stronger case for good management. Some of the
many good examples could perhaps benefit from

”

more detail. Extensions to international, ......

AR RERR A B K E T SRS MR AR T
NEBE R TR RIS, BT
RN R R LA i RRER . K
o1& F T [ Br U, ...

— W. Alan Randolph, PhD Director Center

for Global Business Studies Professor of
Leadership and International Business Merrick
School of Business, University of Baltimore
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